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NEWS 


їп its 2012 report on worldwide economic 
parity, the World Economic Forum places 
Japan 1015 out of 135 nations, although it 
was previously in 98th position. This fall 
can be explained by the small number of 
women in Parliament and on company 
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12 October, Roppongi, Tokyo 
895 om Вн = 
Р ae 


ОЛ 


Н 
H 
H 


The 25th Tokyo International Film Festival was held in the capital from 20th to the 28th of October, Though the 
international competition resembles most other events of this kind, TIFF also offers a great selection of Japanese 
productions in order to promote them to foreign viewers. All the films are subtitled in English. 


rouics Hashimoto штомасү A difficult time 
prepares the ground with Korea 
The leader of new Japanese political party, А joint poll by Tokyo's Mainichi Shimbun 


ishin по kal (Japan Restoration 
Association) and mayor of Osaka, 


and Seoul's Chosen Ilbo shows that people 
on both sides of the Tsushima Strait are 
aware of the deterioration in bilateral 
relations. 71% of Japanese and 78% 

of South Koreans share this feeling. 

The main reason is the disagreement 
relating to the island of Takeshima (Known 
as Dokdo in Korea). 


Hashimoto Toru, has begun an extensive 
campaign to win over western Japan. His 
айт is to rally support for the coming 
elections, In spite of a decrease in 
popularity, he appears to be a possible 


candidate for prime minister. 
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All our foods are 
homemade, including desserts, 
dressings and sauces. 


Christmas, Birthday, Bridal 
and other parties available 
for 30-50 people. 


Opening Hours 

Tue & Wed: 6pm-10.30pm 

Thu - Sat: 12pm-3pm, 6pm-10.30pm 

Sun Ipm-4pm, 5.30pm-10pm 
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12 Lauderdale Rd 
Maida Vale T 


NEWS ۹ 


ECONOMY Laughter and 


tears 


Forcign trade statistics have never been so bad, 
but there are still some strong pockets of 
resistance. 


n the economic front, news is abundant and 


Morale was low when the 


ever changin 
government announced that the country had 
recorded its highest trade deficit ever over the first 
six months of the 
2012 fiscal year. 
3,200 billion yen isa 


very impressi 


um: 
ber, but the increase 
is what is most wor 

rying, as it has risen 
by 90% compared to 


the previous yea 


The main causes for 


the deficit are the 
Eurozone crisis and 
the tense relations 
with neighbouring 
countries. On the 
one hand, the Euro- 
peans have started to 
reduce their 
consumption chase on 15 October in Tokyo. 


be 


worseningeconomic situation, 


ause of their own 


nd on the other, Chi- 


nese calls for a boycott of Japanese products following 
the recent territorial disagreements have also had ап 
important impact on Japan's trade balance. Only last 
de deficit reached 559 bil 


September, Japan's tı 


yen. Toyot 


on 


саг sales in Chi 


dropped by halfin Sep 


tember and if this trend continues, the Japanese manu 


Son Masayoshi, manager of Softbank, with Dan Hesse, number 
опе at Sprint, when they announced the American company’s pur- 


facturer might not reach the magic number of 10 mil- 
lion cars it sold in 2012. 


Nevertheless, the current situation in Japan has been 


lucky for some. A few Japanese companies have taken 
advantage of a strong yen by greatly increasing their 
foreign portfolios, especially in emerging markets. This 
should allow them to resist the weaknesses of the Japa- 
nese market that is marked by the twin problems of 
deflation and an 
ageing population. In 
the first nine months 


of 2012 alone, Japa- 


nese companies have 
spent over 63 billion 
dollars buying up 


foreign businesses, 


This figure rose again 
after the announce 

ment on the 15th of 
October that Sprint, 
the third largest 
mobile phone opera- 
tor in the USA, was 
being taken over by 
Softbank. The Japa: 


nese investor spent 20 


billion dollars buying, 
up 70% of the Ате 


rican company’s shares, propelling them into third posi- 
tion in the world in terms of revenue. The Japanese 
economy is not doing well, but it is not yet ready to 
g 
to encourage growth elsewhere when unable to rely on 


їп. Year in, year out, Japanese businesses have try 


the local market. This has caused some to cry, but others 
GABRIEL BERNARD 


have found ways to smile. 


Festival oS he Senses: 


Authentic and innovative Japanese dishes 


Tel: 020 7839 1101 
15 Bury Street, Ladon SWTY 6A 5 mins 
Opening Hours: Mon - Sat 

Sun 12:00 - 1 


Fax: 020 7930 7010 Email: dine@matsur 


estaurant.com 


TORAYA 


Traditional Japanese Confectionery 
Tea Room 


10 rue Saint-Florentin 
75001 Paris, France 
Tel :+33 (0)1 42 60 13 00 


www toraya-group.cojp/paris/ eM Urura mochi 


db Curiosity Shop 


England 


www.the-old-curiosity-shop.com 


You can shop from the 
oldest shop in London online. 
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Study In Style 


Create the best environment for your Kids to leam. 
The timeless Piorna dosk grows as they grow giving them 
ай the comfort and support they need for their adventure ahead. 
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New kids 


on the rock 


They originate from outside the capital and reject the image 


given to music by Tokyo, proc 


iming their ori 


ins and 


engaging with an increasing number of societal issues. 


Shinsei Kamattechan, the latest sensation on the rock scene. 


Music They won't keep their mouths shut 


All around the world, dozens of artists and 
bands fight to defend their right to be 
different, It is no exception in Japan 
despite its reputation for reticence. 


оп? keep quiet. Use music to assert yourself 
and make your voice heard! Such is the 
motto of many modern Japanese artists who 


wish to make use of their talent to communicate cer 
tain values and to proclaim their right to be heard. 
Most of them are independent and they refuse to 
be controlled by Tokyo's music industry. Some of these 


musicians have succeeded in imposing their alterna 


tive outlook on big record companies. The latter need 


to accept that music is changing and that Japa 


tle world of pop (J-pop) will never be the sa 


ne 


‘hen some artists, such as RC Succession, tried to 


г 


a debate on nuclear power in the archipelago 
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with their song “Summertime Blues” back in 1988, 
their record company suspended sales, despite the suc 


cess of their version of Eddie Cochran's song. In the 


land of consensus, issues that might upset 
people cannot be raised. Nevertheless, 
Imawano Kiyoshiro, leader of RC $ис- 
cession, did not give up and pursued a 


subjects. 


which he used his 


solo career, during 
talent to try and wake up a sleeping society. In the same 
way as Serge Gainsbourg turned the Marseillaise into 


are tune, Imawano Kiyoshiro covered Kimi 


ayo 
(the Japanese national anthem) as а rock tune in his 
album Fuyu no jujika [Winter's cross] in 1990. This 
was widely scen as a desecration of the piece that was 


nally written in 905 and only played on instru 


ments for the first time in 1880. Imawano's death in 


May 2009 sparked a wave of emotion throughout the 
country, but his commitment and desire to use music 


It isn’t easy 
raising touchy 


to raise different voice, in contrast to the dull voices 
of the J-pop singers, spawned many emulators. All over 
the country, bands or solo artists have emerged, and 

succeeded in increasing their audiences 


thanks to concerts, internet pre 


notions 
and the ability to produce their music 
more easily with online tools. Over the 
last fifteen years, Japan has faced а small 
musical revolution that might just turn the whole mar- 
ket upside down. This does not mean that protest music 
never existed in Japan before Imawano Kiyoshiro. In 
the nineteen-sixties, when Japanese students where radi- 


calising and protesting against the Japan-American secu- 


rity treaty, artists (most of them folk-musicians) became 


a conduit for this unease, but at the time they were not 
as well received as Tha Blue Herb and Takahashi Yû are 
nowadays. The internet has completely changed the 


way things work. Shinsei Kamattechan is a good exam- 


ple ofa band that has built its notoriety with its use 
of the internet. In many of its songs this band from 
Chiba raises the issue of bullying at school (jime), which 
caused its leader to hide away from society (A pheno- 
menon known as hikikomori) before finding a way of 
expressing through music the difficulty of living in a 
society in which differences are not accepted and the 
ugly duckling is always left out. Nevertheless, this dif- 
ference is just what many rising rock bands are making 
use of. Many of them are from outside the capital. They 
make great play of their origins and refuse to adapt to 
the trends developing in Tokyo. They embody а deep- 


rooted movement that is taking over the whole coun- 
try: regionalism. The hip-hop band Tha Blue Herb is 
а perfect example. This group, probably one of the best 
in Japan, was formed in Hokkaido. Like others before 
hand, they fought to maintain their local character, and 
created a label to promote artists like themselves and 
ensure that the influence of Tokyo will not put a stop 
in Oki- 
пама, Cocco also defends her cultural heritage in her 


to their progress. On the other side of Japan 


music, proof of which can be found in her latest album 
Emerald. After havi 
ber, in 2003 she organised a concert with only one song: 
Heaven's Hell, са 
the population in Okinawa. Her performance had a 


ig spent two years as a beachcom- 


lling for a change in attitude among 


great impact and she became an icon for the poorest 
region of Japan. However, do not imagine that Jap 


a 
has been transformed into a place of constant protest 
with musicas an expression of dissent. The music scene 


is still dominated by middle of the road artists. Although 


now, there are also musicians all over the country, who 


use their talent to question the state of society, with a 


rising number of young people fighting against poverty 


Kiyoshiro Imawano (left) 


and injustice. Takahashi 


iis one of them. In his songs, 
this writer-composer tells of the growing diff 


ulty 
his generation encounters in the search for happiness. 
Other artists, such as Taiyozoku from Hokkaido, are 
not as dark in their approach, but they also demand 
their share of happiness, and do not appear ready to 
give up their claims and just keep quiet. 

ODAIRA МАМІНЕІ 


NTERVIEW 


FOCUS 


Мові YosHITAKA, AN EXPERT'S OPINION 


Mori Yoshitaka is a sociologist 


and a professor at Tokyo 
University of the Arts, He 
carefully analyses the evolution 
of the music scene, and has 
published many articles and 
books on the subject, including 
Sutorito no shiso [The Thought 
in the Streets: a turn in the 
1990s, 2009] 


Since the sixties, rock has been 
associated with counter-culture 
їп the West. This ts not the case 
In Japan. 

Мов Yoshitaka : It is often said 
that there are very few countercul- 
tural elements in Japanese rock 
When compared to the West. Ne- 
vertheless, | disagree with this. In 
his book Japrocksampler: How the 
Post-war Japanese Blew Their Mind 
оп Rock ‘n’ Roll [pub. Bloomsbury} 
which focuses on Japanese rock, Ju- 
lian Cope says that there were 
bands like Joe With Flower Travel- 
lin’ Band, produced by Uchida 
Yaya that played а similar role to 
their European counterparts. Du- 
ring the second half of the seven- 
ties, indie bands and rock musi- 
cians from Tokyo played quite a 
large role in punk and new wave 
subcultures. But where they diffe- 
red from what was going on in Eu- 
rope is that they never left the un- 
derground scene, because they 
were never able to conquer a wi- 
der audience. And unlike the West, 
there was no concession to the 
drug culture in Japan. This drug 
and rock culture never became roo- 
ted in the archipelago. It was the 
same for the psychedelic scene. 
The only exception is Imawano 
Kiyoshiro, who experienced the 
golden age of rock in the sixties 
and succeeded in attracting a very 


large audience. He sang in Japa- 
nese and was able to reinterpret 
the anti-establishment approach for 
Japanese tastes, It made a strong 
impression, even for those who 
were not that interested in rock. 


How did the music industry 
evolve over the past two 
decades? 

M. Y. : Since the late eighties, Japa- 
nese pop and rock has merged 
into Ј-рор. Despite the financial 
bubble, it contributed to better CD 
sales over the following decade. 
Every year, over twenty albums 
each sold over a million copies. But 
at the turn of the century changes 
in lifestyle, the advent of the inter- 
net and its diversity of online tools 
have all had negative conse- 
quences on record sales. In just ten 
years they have drastically decrea- 
sed, and weakened a great num- 
ber of labels. 


Have the difficulties since the 
ninetles, related to the economic 
and social crises їп Japan, had 
ап Impact on Japanese rock? 

М. Ү.: The strong decrease in CD 
sales didn’t necessarily have nega- 
tive consequences in the music 
sector. Thanks to the internet and 
the progress of small labels, there 
are many more ways of distribu- 
ting music. For artists who focus 
mainly on concerts, the role of CDs 


Popular Music and Capitalism 
was published in January 2012 


isn’t as important as it used to be. 
Тһе music industry has undergone 
a huge change. Recorded music 
has lost its pole position to mer- 
chandising and public perfor- 
mance. Young people are progres- 


sively looking away from the mar- 
ket to focus on bands with a mes- 
sage that directly concerns them. 
The result is greater diversity in the 
music on offer. Quite a few bands 
focus on problems of Japanese 
society (the social divide, poverty). 
This is particularly true for hip hop. 


Many young bands nowadays 
give the Impression that they are 
concerned with political and 
environmental subjects, as well 
as thelr regional origins. Is that 
true? 

M. Y. : In the underground scene, 
young musicians are indeed quite 
concerned with political issues, 
and they want to express their 
own identity. Nevertheless, you 
need to distinguish music from 
political engagement because 
artists are inspired by their perso- 
nal experience, and that is what 
they express. They aren't concer- 
ned with general interests in the 
мау a politician is. Shinsei Kamat. 
techan is quite an interesting 
example. By introducing the рег. 
sonal, individual experiences of the 
group, they talk publicly to today’s 
generation, which demands a poli- 
tical response from the country’s 
leaders. This is what differentiates 
them from artists like Bob Dylan or 
John Lennon, whose messages 
меге more direct and universal. 
Nevertheless, artists are indeed 
protesting on the hip hop and 
hardcore punk scenes, Tha Blue 
Herb, a hip hop band from Hok- 
kaido, defends its regional origins. 
Its members created a community 
called Struggle For Pride, which 
gives you an idea 


How do you think Japanese rock 
will evolve over the next few 
years? 
M. Y. : | think it will continue to 
develop in two directions. On one 
hand, there will always be J-pop 
that is dependent on television and 
mass sales strategies. On the other 
hand, there will be small commu- 
nities on the internet amongst 
which charismatic bands will suc- 
ceed. These bands might increa- 
singly experience international suc- 
cess thanks to their online activity, 
Among them, a few will probably 
become associated with the emer- 
ging trans-national solidarity 
movement. 

Interview ву O. N. 
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FOCUS 


ORGANISATION Joining forces 


A successful launch for Tokyo Boot Up 
the first indie scene market. 


rom the 3rd to the 5th of September 2010, 
Watanabe Ken wanted to set fire to Tokyo and 


set upa new event dedicated to the music indus- 


try. “Although Japan's record industry is second in the 
world in terms of sales, there isn't an event dedicated 
to it in the archipelago. Everybody knows MIDEM, 
but there is nothing like it in Japan. Faced with this 


Japanese complacency, I wanted to take advantage 


of the indie scene’ energy to organise the first Tokyo 
Boot Up!" says th 


man who has been working in the 


music industry for 35 years. Amongst other things, he 
took part in promoting Dreams come true on the inter- 
national scene. “In the US there is South By South 


West (SXSW). It’s a very important bu: 


sss mee 


and was launched by managers of independent artists 
who wanted to promote their protégés. In Japan, there 
was nothing like it. And it’ all the more a shame since 
Japanese rock is experiencing its golden age. The Japa- 
nese indie scene is maybe one of the best in the world, 


with first rank artists. 
Despite this, Japanese 
record producers do 
nothing to support them 
ог promote them to 
their audience. They 
seem completely closed 
to the idea,” says Wata- 
nabe. 

During the 2012 event 
that took place from the 
6th to the 8th of Octo- 
ber, over 90 bands per- 
formed, including 
Motion, Marz and Mar- 
ble, and it allowed them 


to demonstrate their 


talent to an audience who did not know them be 
hand. 
tial step in a band's career if it wants to move beyond 


re- 


/atanabe Ken considers his initiative as ап essen- 


the local scene. “I's а shame that most Japanese artists 


adopt this state of mind. There's so much more that 


NTERVIEW 


Could you tell us about the band ? 
Mono : There's Noko (guitar, vocals), 
Chibagin (bass guitar), Misako 
(drums) and те (keyboard). I've 
known Моко and Chibagin since kin- 
dergarten, Misako teamed up with us 
after we published an ad on the in- 
ternet, We were then discovered in 
Chiba [а little town situated East of 
Tokyo] before arriving where we are 
today. 


Kamattechan Is often presented 
аз an okatu band. Is that true? 


Shinsei Kamattechan shares his secrets 


М. : That is very true. Kamattechan’s 
mentality is very different from most 
Japanese bands, and we have always 
been very active on the internet 
Most of our songs are available on 
the internet. And we prefer to stay 
at home rather than going out in 
public, so being called okatu is quite 
appropriate. 


Was growing up In the suburbs 
Important to you? 

М. I don't think living in Chiba has 
had an influence on our songs. | 


From left to right, Mono, Misako, Chibagin and Noko. The four members 
of Shinsel Kamattechan, 


think they're closer to a diary in 
which we express our feelings and 
talk about all kinds of experiences 
that aren't always positive. 


Does distributing your music on 
the Internet have something to do 
with declaring your independence 
from the system? 

М. : You can’t count on CD sales 
anymore. A band can’t count on just 
its music production. We started put- 
ting our songs online because we 
saw that other bands were doing so, 
and it seemed to be a good idea. 


You also give a lot of Importance 
to public performances... 

M. : Indeed. It's very important to us 
because it's a good way of being in 
contact with our fans. 


How do you see the future of 
Japanese rock? 
М. : Unlike what is going on abroad, 
1 have the impression that most Japa- 
nese bands have a better sense of 
melody and are more interested їп 
this aspect. That is why I believe they 
will have trouble pleasing a society 
that is getting tougher. 

Interview ву О. N. 
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Okamoto’ on stage at the Loft, 3 September 2010. 


evo: 


can be done” he adds, Considering the country 
lution and the trend of some bands to involve them- 


selves in debates about society, he believes it to be ever 


more important to support them, “I believe that a great 
number of these artists are concerned about the social 


divide and that they want to fight it. But in order 


for it to be of any use, they need to be heard outside 


the independent scene. Gaining the confidence of big 


record producers is not easy nowadays and I bei 


that most young artists are aware ofthis. So, the 


to proceed differently and invite a wider audience to 


understand their approach’, The founder of Toky 
Boot Up!'s ambition is crystal clear: to become the 
number one talent hunter. Amongst the dozens of 
bands he saw and heard during the 2010 Event, Wata- 
ly taken with Owarikara, Sonic 
amoto's and Counterparts. He 
ause they offered more th 
“The freshness of something 
‘Nowadays it's very important 
, They don't wait for 


nabe Ken was particul 
Attacks Blaster, О! 


chose them be 


n just thei 


pleasing artistic qualities 


new,” he summarize: 


for listeners, especially 
traditional media to tell them about this or that band 
anymore, It doesn't mean they're not interested in 
music anymore, they just want to participate in disco- 
vering new talents,’ says the founder of Tokyo Boot 


Up! That is precisely why he developed this festival, 
to include the audience and give more weight to his 
ertheless, Tokyo Boot Up! will require 


initiative. Nev 
a little more time before becoming an unmissible event, 
such as MIDEM and SXSW, but 
believer. He is already preparing for the 2013 event. 


/atanabe Ken is a 


Until then, he intends to promote it as much as pos- 
sible to convince those who still doubt that the music 
scene needs such an international event. “Japanese 
artists have wonderful qualities to export. But it is 
nd make sure 


essential to give them the tools to do so, 
they are aware of them,” he adds. 
ODAIRA МАМІНЕІ 


ДЗ ДАЛ 


FOCUS 


You are from Hokkaldo. Your regional 
roots are often sald to be very 
Important to you, Why Is that? 

Boss : It's very simple. This is where we 
were born, where we grew up, and where 
уге still ive today. Before we formed Tha 
Blue Herb, all hip hop business was concen- 
trated in Tokyo, Labels, producers, media, 
everything took place in the capital, If peo- 
ple from outside the capital wanted to 
break through, they needed to forget 
about their past and their origins, move to 
Tokyo and do rap there. We would see the 
MCs (masters of ceremony) come from the 
capital to perform in Hokkaido and have 
girls fall for them. In some way, it looked 
like the setting up of a system of submis- 
sion. It was just unbearable. if someone 
didn’t accept you, there was no chance of 
recording any music. We couldn't tolerate 
such a system. In Hokkaido, there were all 
kinds of music we could study. We were ins- 
pired by a lot of it. By making music that 
could only have come from this area, we 
were able to turn the situation around, so 
that not all decisions would be made in To- 
kyo anymore, Since then, a similar trend 
has been developing in other parts of Ja- 
pan. There are many lovely places in this 
country. And although we have friends all 
over the country, we always like to come 
Баск to Hokkaido, to Sapporo, this city co- 
vered in snow, where I like to write. 


What are the topics that Inspire you? 
Boss : It all depends on the moment. l'm 
obviously very interested in the situation 
that Japan isin today, and its future. Japan 
is a quiet country, but it comes at a price, 
Which is having a controlled society. It's a 
country with some wonderful traditions, 
but there are also many things that are old 
fashioned and should not be accepted any- 
more. Then there is our neighbour, to the 
west, that is slowly waking up with the ap- 
petite of a dragon, As you can see, we have 
all we need in terms of inspiration. 


Tha Blue Herb, alive and kicking 


1 Imagine you meet many Japanese 
musicians and you listen to a lot of 
them as well. How do you feel about 
Imawano Klyoshiro? 

Boss : We perform many concerts. It's al- 
Ways a great opportunity to meet musicians 
With great talent. But I don’t listen to that 
тапу of them back home. I have piles of 
CDs that I have bought, but I haven't lis- 
tened to all of them (laughs). On the other 


Your own compositions are well 
known In Hokkaldo and the rest of 
Japan. Don’t you think Tha Blue 
Herb’s songs could be exported? 
Would you come to Britain If you 
were Invited? 

Boss : Of course! However, you must re- 
member we are rappers. Many foreign 
rappers perform in Japan, and the Japa- 
nese audience doesn’t always understand 


to perform in France. There is the lan- 
guage barrier, which isn’t easy to over- 
come. But if we perform properly, we 
сап get over it. The message just isn’t 
conveyed as instantaneously. | know 
ме have some listeners in Great Britain. 
We have had messages from British 
people who have told us they like our 
music and that they listen to our music 
regularly. That’s very cool, So ай we need 


From left to right, O.N.O. the beat maker, and Boss, the MC (master of ceremony). The two members of Tha Blue Herb. 


hand, | often listen to Imawano Kiyoshiro, 
{often play his cover of John Lennon's Ima- 
gine with my friends after a party, when the 
sun is about to rise over Hokkaido. 


Zoom Japan's favourite albums. 


The Blue Hearts, Live All sold out, 
2010 


Asian Kung-fu Generation, Best Hit 
AKG, 2012 


what they are on about. But if you do it 
well, you can still succeed in conveying 
something. That is all that counts. That 
is why I would really like Tha Blue Herb 


Kazuyoshi Salto, One night acoustic 
recording session, 2012 


now is to take an additional step forward, 
It would be great if a skilful French rap- 
per translated our songs. 

INTERVIEW ву GABRIEL BERNARD. 


Talyozoku, The Sun’s song, 2009 
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P CULTURE 


LITERATURE Dis 


Five years after the atomic 
bomb explodes, young 
Yasuko is living with her 
uncle and aunt in a village 
near Hiroshima where they 
took refuge after the city 
was destroyed. Graceful, 
dever, and gentle, Yasuko 
has yet to find a husband. A 
rumour says she was caught 
in the shower of black rain 
that fell over the western 
side of the city after the 
monstrous atomic cloud had 
risen into the sky. The rain 
was radioactive. 
Nevertheless, she shows no 
sign of illness, so in order to 
find her a husband, her 
uncle decides to prove that 
it is only a rumour and that 


she was not affected. To 
achieve this, he uses the 
diaries that he and Yasuko 
kept at the time. These 
diaries are the backbone of 
the story. The smallest 
details guide the reader 
through this horrific event. 
He is able to imagine all the 
suffering that was endured 


immediately after the 
explosion, and over the 
following years. Those who 
were not killed immediately 
went on to suffer 
unimaginable agony. This 
book is a must-read if you 
want to find out and 
understand what really 
happened on that day; or 
maybe, on the contrary, to 
refuse to understand, and 
rather question how 
mankind could ever have 
taken the decision to drop 
such a disproportionate 
weapon of death on fellow 
human beings. 

Black Rain, Masaji lbuse, 
translated by John Bester, 
Kodansha America, £8.99 


& 
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Т HIS МОМТН/$ EVENT 


sook Bruno’s human 
experience 


“In 2006, a lucky encounter with a salaryman (white- 
collar worker) in Kawaguchiko Forest gave me the idea 
for the existence of a parallel universe in Japanese firms 
Soon after, | was walking through the streets of the capi- 
tal armed with a compact camera and with the inten- 
tion of discovering — or inventing — a new dimension 
to the stereotype 
of the working 
man. The care | 
took in protec- 
ting the identity 
of ту unkno. 
wing models, 
andin describing 
the feelings of 


е 


с" 


reveal mystery and poetry in these workers’ busy days,” 
explains Bruno Quinquet, who has just published Sala- 
ryman Project Business Schedule 2013, a book that is 
both beautiful and useful. It contains splendid photos 
taken by this Frenchman, put together in the form of 
the working agenda of an up-market office. Bruno Quin- 
quet is not completely unknown in Britain; his work has 
already been selected for the Street Photography Now 
project, published by Thames & Hudson. 

Аз well as being practical 
and containing lovely pic- 
tures, this book is a beauti 
ful essay on contemporary 
Japan, including pieces on 
those working in the sha- 
dow of others, salarymen, 
who are ever-present in the 
country’s landscape. Every- 
thing about their behaviour 
contributes to their invisibi- 


the Japanese 
through the sea. 
sons, tend to 


lity. Thanks to Bruno Quinquet, they reappear and are 


given status in their daily surroundings, added to а poe- 
tic dimension gifted by the photographer's sensitivity. 
To purchase this multifaceted book, go to 
wwwibrunoquinquet.com 

ODARA NAMIHEI 


Sunday 8 B'Holidays 
12noon - 10:30pm 


Monday & Tues 
2noon - 11:00pm 


Wednesday & Thursday 
12noon - 11:30pm 


Friday & Saturday 
12пооп - 12:00midnight 
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v.sushi-course, зогез Оц A 


3-4 Warwick Street, London №18 515 


me бин. 


CULTURE © 


DvD Twilight in the country of the 


rising sun? 


Adapted from Fuyumi Ono’s novel, Shi Ki 
isa high quality anime that you can now 
watch on DVD. Full of suspense, this story 
will send shivers up your spine. 


his gothic thriller was adapted from Fuyumi 
Ono’ novel (The Twelve Kingdoms). Shi Ki 
will lead you to the outer limits of horror 
within an enclosed space, where the dead and the 
living are playinga macabre game of chess, Shi-ki are 
ic beings better known as vampires. They once 
only inhabited our ancestral beliefs... until they moved 


cadaver 


to Sobota! Sobota is a village with a population of 


1,300 souls, overlooked by an old castle. Cut off from 
the rest of the world, the villagers live an untroubled 
life... without realizing that a terrible curse is mena- 
cing them. When Sakoto becomes worried about his 
colleague Yuki, who has still not come home since 
the previous evening, doctor Ozaki does not seem 
the slightest bit interested in his employee's disappea- 
rance. In fact, he is preoccupied with his wife's dead 
body that he is secretly hiding in his office. Having 
been dead for a few days after being attacked by a Shi 
Ki, Ozaki plans to experiment on her in order to find 
ош тоге about the curse. Disgusted by the doctor's 
behaviour, Seishin disagrees with his friend. Division 
increasingly affects the villagers... What price will 
have to be paid to save Sobota, and how will this 
monstrous situation end? 

Shi Ki isa suspense anime that 
hovers between horror and 


PREFERENCE 


SHI KI PART 1, directed by Tetsuro 
Amino, Manga Ent., £17.99 


mysticism, although the main plot is easy to grasp. 
The characters lack a certain depth because the story 
is not really about them, but Scher abour hee у 
they behave, about what a human is capable of when 
under pressure from anguish and fear? 

The graphics might not please everyone but that 
does not matter too much. The colours are bright 
and well mixed. The landscapes are pleasant and 
representative of a Japanese village lost in the mid- 
dle of the countryside. All these details allow us 
to become rapidly immersed in the intrigue. The 
production is straightforward and efficient, and 
although the music is not outstanding, it helps 
emphasize the atmosphere. 

However, what is most interesting in this adapta- 
tion of Shi Ki is the way the story unfolds, while fol- 
lowing the progressive deterioration in the cha- 
racters’ attitudes after cach episode. This 


transformation in their behaviour encourages us to 
question whether they are really good ог bad. We 
аг 


observe the changes caused by the ever-present fe 
that is wreaking havoc in the village. In this regard 
the change in the character of the doctor is the most 
notable. 
Nevertheless, this series is not for everyone. Some 
scenes are extremely violent, and it is sometimes quite 
difficult to suppress ones feelings of disgust. The 
doctor plans all sorts of disgusting experiments, in 
which morality plays no part. One of Shi Кїз most 
distinctive qualities lies in its demonstration of how 
human beings always reject the unknown. Shi Ki 
is a surprising anime. It cleverly combines diverse 
genres, and has areal depth to it that makes it worth- 
while to watch. The second and concluding part will 
be released on December the 31st 2012. 

ODARIA МАМІНЕІ 


Light and delicious 


5009 food made Japan-easy 


ASTA gelozo 720 400 
jepoinan Railway Arcade, Liverpool St, Lenden EC2M 7PM 


рерна) 
Senutor Hause 5 Middlesex St Lenden E1 7AA 
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music An interview with the GazettE 


On the European release of "Visual Kei" 
band the GazettE's latest album, Division, 
the band members answered our questions 
during an exclusive interview. 


Tell us about the time when the band was created. 
Ruki: Our first show. I want to experience that sensa 
tion of tension again. 


This year marks the 10th anniversary of the GazettE. 
Youare now among the most popular Japane 
outside Japan. How do you explain your su 
seas? When you first started to play, did you have a 
strategy to conquer the world? 

Ruki: I've never imagined myself playing in the 
band for 10 years! (laughs) In Japan, it’s not easy to main- 
tain a band for 10 years. Lowe my freedom of expres 
sion to our fans and all the staff who h: 
usthroughout the years. The band is a part of our lives, 
Weonly think about keeping on moving forward. 


bands 


s over- 


me 


ye supported 


Wi 
band in the past? 

Ruki: We're always taking on difficult tas 
no one thing that has been particularly challenging 


at has been the most difficult moment for the 


so there's 


And the happiest moment? 

Ruki: Hmm. Thatsa difficult question. But above all, 
its definitely the fe ated asa band! 
(laughs). 


ing of being appre 


You scem to take a lot of pleasure playing liv 
you explain why? Your contact with the fans is very 
strong, isn't it? Which live experience do you think 
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was the most impressive one for you? 
Ruki 


come to the final show on a tour and get to sce every- 


I get a real sense of accomplishment when we 


thing that we have worked for coming together and 
taking shape 


The main catalyst of your popularity overseas is your 
music. How would you define your music? What isthe 
difference between the GazettE and other Japanese 
bands which can't get the same audience overseas? 
Ruki : To be honest, I think it would be much more 


interesting to hear what people overseas have to say on 
this question than to answer it myself However for the 
GazettE, I can say we are thorough and meticulous 
fer directly from ourselves. 


about what we o 


Let's get back to your new album Division. Can you 
explain the basic idea of your album? Where did you 
take your inspiration? 

Ruki : We wanted to redefine what ‘MADE IN 
JAPAN is all about. We also wanted to show that 


the world of the GazettE is a whole package, even down 
to the album cover and other visuals. So we want to 


expand our appeal to many more countries 


I guess that all the songs in this album are important 
for you, but is there any one that you prefer? 

Ruki : I like all of them, but especially “DRIPPING 
INSANITY”: 


The two tracks HEDORO and ATTITUDE are very 
interesting, Ihave the feeling you wanted to try some- 
thing new with these two songs. Am I right? 

Ruki: Basically [like the distorted bass sounds like you 
seein electro or dubstep. Perhaps that influenced me. 


Anything to say to your European fans? 
Ruki: We see many people coming from Europe to 
Japan to see us. So we feel that now it’s our turn to visit 
you. Have your fingers crossed. Thank you always for 
your support and messages! 

INTERVIEW BY ODAIRA NAMIHEI 


ABOUT THE ALBUM DIVISION 


The Visual Kei (VK) genre sank 
to the bottom of Oricon’s music 
charts a long time ago. To survive, 
most of the bands concerned have 
been condemned for a long time 
to fulfilling the frustrated hopes of 
а European audience that is also fast 
disappearing. The GazettE is unde- 
niably an exception to this trend. 
Since 2006, every one of the band’s 
original albums has been ranked in 
the top 6, with sales figures that 


would make many envious. The 
band's latest album Division, relea- 
sed for the quintet’s 10th anniver- 
sary, is no exception. Nevertheless, 
it is tar from being a good album. 
Not VK enough for VK fans, too VK 
for others, the record has a foot in 
each camp and fails to perform pro- 
perly either one way or the other. 
In the end, it is just a series of run- 
of-the-mill melodies and boring, 
о.м. 


messy arrangements. 


Commemorating 
80 years of JSPS in 2012 


Japan Society for the Promotion of Science (JSPS) 

Was set-up in 1932 as a governmental funding agency. 

JSPS backs basic scientific research in Japan in all fields from natural and 
physical to the humanities and social sciences and gives complete support 
to the creation of researchers’ own intellectual activities. 


Follow updates of these events on facebook Ф 


CULTURE 


GAKURYUISHI| “I like to highlight the strange, 
unpredictable side of life” 


Gakuryu Ishii talks about life, death, 
Japanese cinema and his latest movie “Isn't 
‘Anyone Alive?” 


geance. He now calls himself Gakuryu, and 
after being unable to make any feature films 
ars, he has decided to start afresh 


F: director Sogo Ishii is back with a ven- 


for the last ten y 
and launch his own production company, whose 
name- Dragon Mountain = is the English transla 
tion of his newly adopted name. The director was 
kind enough to meet Zoom Japan and talk about 
his latest film “Isn't Anyone Alive?” 

“This film wasa new challenge for те Ishii says, “as 
carlie films didn't feature so many characters. Also, 
it was my first experience adapting a work that had 
been originally written for the theatre. I found Shiro 
Maeda’ play very fascinating — ай those people who 
suddenly ng for no particular re 
think about it, the act of dying is ave 
of life. This story, of course, is also about the end of 


start dı 


оп. If you 
common fact 


the world, but I didn't want to overdo ог exagge 
rate things, I's very easy to paint such a story in heavy, 
dark tones, But I decided to treat this huge tragedy 
matter-of-factly, with a rather light touch”. 

Another thing that attracted Ishii со Macdas play was 
the dialogue. “I've been teaching at a university for 
some years now. I like to observe my students, the way 
they speak and express themse 
prised by how faithfully Maeda had reproduced their 
speech patterns. In this respect, the characters’ lines 
sound exceptionally real, authentic” 
In making this film, Ishii was greatly inspired by Spa 
nish director Luis Bunuel’s “The Exterminator Angel”. 
“I'm a big fan of Bunuel, and I believe you can find 
his influence in а number of my films. In both sto 


Оп 12 October, in Tokyo, Zoom Japan met Gakuryu (Sogo) in his studio to learn about him and his new film, 


which has just been released on DVD in Great Britain. 


ries, for example, there is no real explanation for what 
happens, and they both have an open ending. I 
t when a film doesn’t answer all the questions it poses 


Ultimately each viewer has to come up with his or 
her own answers’ 

Ishii admits that he does not like a straightforward 
approach to reality. “I'm not interested in recording 
these things documentary-style. I want to express 
them in a creative, original way. I want to have fun 


while making a film, and I want to make it fun. I 
to highlight the strange, unpredictable side of life. 
You could say its а way to sublimate reality. So what 
I really mean when I speak about breaking free from 
reality is not simple escapism, or finding refuge in a 
fantasy world, but injecting a sense of wonder into 
astory’. 

The movie was entirely shot at the Kobe Design 
University campus where Ishi has been teaching for 


3& IIJ Exlayer Europe 


HY Exlayer is an information technology services provider 
‘based in Japan, England, USA, Germany and Singapore. Since 
being established in 2001 we have maintained a wholly 
‘customer oriented approach and offer an uncompromising 


‘quality of service to all our customers. 


System Integration 


Project Management 
Application Development 
1) Exlayer Europe Limited 


15-25 Lane London Ет 707, UK. 
а. +44 (0)20 7650 5966 f. +44 (0)20 7650 5998. 
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Link 


your business with the world 
with KDDIICT Solutions 


Designing The Future 


KDD 


2 7 
9 ми кай от 


©. 0800 631 3131 


64¢idandford А. 


* Valid until 10th December 2012 


64 Blandford Street, London ИЛИ 7ЈЕ 
Tel: 020 7487 4311 


Thiri Window Fit 


the last few years, going so far as to cast some of his 
students. This was their first acting experience, but 
apparently Ishii was so satisfied that he now plans 
to use them in future projects as well. "They were 
very focused and rehearsed a lot in order to deli- 
ver thcir lines naturally. This also allowed them to 
improvise a little”. 

Looking for a fresh approach to filmmaking, Ishii 
even brought his 20-year-old son on board. “My son 
composed the music” he says, “Actually he wrote it 
before I started working on this film, so it wasn spe- 
cifically composed with this story in mind. I hap- 
pened to listen to it one day, and I really liked it, so 
I decided to use it. [also liked the fact that most of 
the people involved in this project were around his 
age. Lenjoyed the energy all these youngsters brought 
to the story”. 

Asked to compare today’s youth with the students 
and rebels he portrayed in his first films, Ishii says 
they are the same. “The main difference is more а 
matter of expression, When I was young, we used to 
be very open and assertive, while today’s youngsters 
are more introverted, They also appreciate harmony 
and don't like to stir things up, while my friends and 
I were not afraid of controversy. This, of course, 
doesn't mean that people today are shallower or don't 
have an opinion. Deep inside they have the same pro- 
blems, dreams and ambitions’ 

According to Ishii, his film actually only tells half the 
story. “I had budget limitations, and I didn't wane to 
end up with a four hour long film. But I hope to be 
able to make the second part someday in the future’. 


DP ABOUT THE MOVIE 


“ISN'T ANYONE ALIVE?” 
Original Title: Ikiteru mono Inai no ka, 2011 
Running Time: 113 mins 

Producer: Hironobu Osaki 

Editor: Gakuryu Ishii, Takahiko Takeda 
Art Director: Toshihiro Ізоті 

Production Company: Dragon Mountain 
Cinematography: Yoshlyuk! Matsumoto 
Music: Haru Ishll 


CULTURE 


“It was my first experience adapting a work that had been originally written for the theatre, ” says the director about 


his latest film “Isn't Anyone Alive?” 


The budget for this movie was much cheaper than 
Ishii’ earlier projects, because this time the director 
invested his own money. “That was the only way I 
could make it” he says. “Right now nobody is going 
to shell out money for films like this. Going inde- 
pendent is the only way”. Ishii has a long history of 
problems dealing with production companies, begin- 
ning with his very first film, “Panic High School’, 
that was remade for Nikkatsu but ended up looking 
completely different after he was forced to co-direct 
it with Yukihiro Sawada. Yet Ishi thinks that things 
have gotten even worse. “Probably, it is the same eve- 
rywhere, but in Japan the need to make commercial 
films that appeal to the masses has become even stron- 
ger. In the past you could sometimes find sponsors 
and producers who were interested in original ideas. 
Now its nearly impossible. That's why I did every- 
thing myself. I used mostly unknown actors, shot all 


the scenes at my university and managed to make 
it cheaply using digital technology. So in a sense you 
could say I've come full circle. When I was a student 
Tused to borrow my university’s materials, and now 
I'm back making indie films. I can work with a small 
crew, shooting light, cheaply, and having fun in a way 
that doesn't hurt my wallet — even though I know 
too well my films are never going to be big hits, espe- 
cially in Japan’, 

After many problematic years, Ishii has lately been 
at peace with himself. “In the past, not being able to 
make the films I wanted to was very hard psycho- 
logically In 1989, for example, I made “The Master 
of Shiatsu” аз а sort of therapy. At last I'm resuming 
my work by using new technological and human 
resources, Now that I'm back I plan to make at least 
one film a year” 


GIANNI SIMONE 


24 hour shopping at 


ТАРАСЕ НИТЕ п... озы ванае tore 


Uniquely Japanese, Ж 
Christmas Gifts Available 


www.japancentre.com * 


UK deliveries from just £2.36 excl.VAT / International 


ЖО 
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EATING & DRINKING 


Dorayaki: Japanese 
Pancake Journey 


Dorayaki is a Japanese pancake which tradi 
tionally contains а red bean paste filling 
(Anko/Azuki beans) 

The traditional 

Azuki Dorayaki' 

has a subtle yet 

sweet flavour; 

and although the 

beans have been 

crushed, there 


are still whole 
beans left which adds another dimension to 
the texture. 

However, apart from "Ахикі Dorayaki", other 
flavours are available including "Green Tea 
Dorayaki" and "Custard Dorayaki". The green 
tea dorayaki contains a cream filling which is 
Infused with a tender hint of green tea. The 
green tea flavouring is strong enough to alert 
the consumer as to its existence, however, it 
is not overpowering. The custard dorayaki on 
the other hand contains not cream, but as 
the name suggests, custard. The custard is 
not too sweet and works well together with 
the dorayaki. 

On a final note, these are just two of the 
many varieties of dorayaki now available on 
the market. Other flavours include "Strawber. 
ries & Cream"; "Cream Cheese Anko"; 
Cheesecake" and "Chocolate". All are incredi- 
bly delicious and pleasing to a wide variety of 
palates. So next time you feel like eating 
dorayaki, why not try "Custard" or maybe 
even "Chocolate"?! They are definitely crowd 
pleasers! 


‘Lemon 


Available at The Japan Centre and various Japanese 
supermarkets. 
Май order at www.wagashi-uk.com 


RESTAURANT Shabu Shabu: 
The Swishing Experience! 


habu-shabu is a Japanese hot-pot consisting 
$: arious components. The Shabu-shabu 

perience includes a plate of thinly sliced 
beef, served together with tofu 


nd an array of vege- 
tables such as Chinese cabbage, carrots, shitake and 
cnokitake mushrooms. In addition, the dish is 
companied by two dipping sauces. Ponzu and 
Сота. Ponzu is a tart and citrus-like sauce but it is 
a sauce which works well with the dish. Goma is 
a sesame seed based sauce with a strong nutty aroma. 
Using chopsticks, one takes one 
slice of the meat, subme: 


а 


it 


into a nabe full of hot kelp soup 
stock, and swishes it around 
until the item is cooked - this 
is why the dish is called "Shabu 
Shabu’ as it means to "Swish! 
At the end of the meal the 
remaining broth is then com- 
bined with a small bow! of 
udon noodles and consumed. 


So, where cai t such a 


one 


dish in London? The answer is Mitsukoshi. Mitsu- 
koshi 
in Japan 
sukoshi not only consists of a luxury boutique, but 


a famous and well known department store 


h a branch existing in London. Mit- 


it also contains a restaurant in the basement. Once 
you enter, it is evident that the restaurant is beau 
tiful. The: 
the decor is simple but elegant and classy. The mood 


re beautiful Japanese decorations and 


is a calming and soothing one so one is made to feel 
as though they can take their time when eatingand 
not feel rushed. The lighting also adds to the mood. 
It is quite dim which giv 


es it that almost intimate 


feel. Mitsukoshi is the kind of restaurant where you 
can go with not only your family, but also with that 
special someone. It is a place where all can enjoy! 


In order to prepare the dish, the meat used at Mit- 
sukoshi is carefully hand-picked and selected as 
ге that only the best cuts are used. In addi- 


so to ens 


tion, the meat used is meat not only ordered from 
a Scottish farm, but it is meat that is so extraordi- 
nary that it is not sold in bulk to places other than 
classy department stores and supermarkets such 
as Harrods and Waitrose. 

The Shabu-shabu served here is just as exquisite as 
the decor. All of the ingredients are home-grown 
in Britain; not to mention being 
healthy and very fresh. 
y sliced pieces of beef are 


ly cut and laid on a plate; 


another lar; 
fully prepared vegetables and 
tofu; the nabe is a polished 
bronze and so much more. The 
actual flavour of the meat and 
vegetables, along with the udon 


plate contains skil- 


and sauces are divine. It is almost 


uA like a healthy heavenly expe- 


rience! Therefore, if you would like to try shabu- 


shabu for the first time 
or if you want to have a 
wonderful shabu-shabu 
experience then go to 
Mitsukoshi! You will not 
be disappointed! 


Destiny Rose 


» REFERENCE 


RESTAURANT MITSUKOSHI LONDON 
14.20 Lower Regent Street, London SW1Y АРН 
phone 020 7930 0317 


ALLGEKKEIKAN SA 


5% OFF ` 


VOUCHER 


TILL 10TH DEC 2012 


Valid at Regent St store / ита! Westfield 
Stratford store. Show this voucher at cashier 


JAPANCOENTRE Regent St store: 14:16 n 


SWIY 4PH / Westfield Stator 
Wwwwjapancentre.com Ground Floor, Westfield Strat 


St London 


14 ZOOM JAPAN number 6 november 2012 


COCORO 


Sushi- Кате 


31 Marylebone ЕД опдоп W1U 2NH 
Tel:020 7935 2930] 
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EATING & DRINKING 


EASY JAPANESE HOME COOKING 


Prawns in Chilli Sauce 


This month's recipe is a Japanese re-interpretation 
of the classic Szechuan dish; prawns in chilli 
sauce. The original Chinese regional dish is 
very hot and spicy but this version has been 
made more suited to wider Japanese tastes 
by adding in ketchup and other ingredients 
to soften some of that spice. It is currently 
extremely popular in Japan. 

This dish would traditionally be prepared 

by first de-shelling the prawns and then 
cooking them in a sauce mixed from 
ingredients such as ginger, ketchup and 
Chinese broad bean chilli paste, but the 
version introduced here uses а convenient, 
pre-prepared sauce that already contains all 
the spices and seasonings needed, 

You can make delicious prawns in chilli sauce 
easily and simply, with the only things that need to 
be prepared being the prawns and spring onions. 


Ingredients: 

1 bag of chilli sauce mix 

250 grams of (shelled) prawns 
Half a spring onion 

3 tablespoons of cooking o 


How to prepare: 


(except for the tal) 


Fry the prawns in a pre-oiled pan 


Remove the shells from the prawns 


Dissolve the sauce mix in water and 
айа it to the prawns, sU 


ing well 


ú 1 


Add in the spring onions and 
continue to fry on a low heat unti 
thoroughly warmed through 


Ingredients can be purchased at the Japan Centre 
www japancentre.com / 14 -16 Regent Street, London SWIY 4PH UK 


= Д 


vn's Traditi 


FEE 


75 Parkway, Camden Town, London NW1 7PP 
Tel: 020 7482 2036 
Lunch 12:30-41013:45 Dinner 18:00-L022:00 


www.sushiwaka.co.uk 


SU SC be? 


Visit our website: 
у Www.zoomjapan. info/subscription 


TAPAN 


Authentic Japanese Restaurant 


sfylish and madèrn hotel restaurant 


55 HANGER LANE. LONDON WS 3HL 
tel: 020 8997 0206 
www.momojapanese.com 


= Mon to Sat 18:00-24:00 ED 
- Max 30 people ў: 
` Party foods from £20 per person 

Karaoke charge $ £25 L £50 per hour 
6 Holborn Viaduct London ECA 2AE 


Tel 020 7329 3254 
Www ribonrestaurant, co.uk 


ITTENBARI 
JAPANESE FINE RAMEN а SUGENGAN 


Mon-Sat 125.23 Sun 12-228 
24 Brower Seet London WIF US. 


www.iittenbari.co.uk 


Restaurant & Sushi Bar 


MITSUKOSHI London 


shabu shabu 


14:20 regent street, london зулу 4ph, wk. 
tel. 020 7930 0317 email. restaurant@mitsukoshi.co.uk 


www.mitsukoshi-restaurant.co.uk 
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DISCOVERY Kawasaki 


You will enjoy visiting this museum whether 
or not you are a lover of Fujimoto Hiroshi's 
robot cat.” 


most famous 


ng tribute to one of Japan’ 
juthors of graphic novels is the aim of the 
Fujiko Е Fujio museum that opened on the 


3rd of September 2011 in Kawasaki, just south of 


the capital. The name Fujiko Е Fujio does not really 


Doraemon, busily reading, awaits visitors who enter this room where all of Fujiko F. Fujio's works can be viewed. 


ring a bell with most Europeans but in Japan, he 
is one of the greatest and most respected authors. 
His fame has spread all over Asia where his most 
famous character Doraemon, the blue robot cat 
with no ears, has become a favourite with young 
and old. Immersing oneself in the world of Fujiko 
Е Fujio by visiting this museum is an interesting 
experience. It puts his work into perspective and 
familiarizes those not yet acquainted with it. Kawa- 


home of Doraemon 


закі town council invested а lot in the venue, wor 
king hand in hand with Fujiko Pro, the author's 
business representatives. Situated in the Tama quar- 


ter, close to the house in which the artist lived until 
he died in 1996, the intention of the museum is to 
show both where and how he worked, as well as to 
demonstrate the importance of his work in post-war 
Japanese culture. The museum has an impressive 


stock of over 50,000 original drawings, donated by 


Back pain Migraine 
Neck pain Dizziness 
Headache абса 


Sport 
Hip, kne 


Tel 


Mon - Fri 9:00 - 18:00 
17 Harley Street, London WIG ОН МУМ 
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Dr. ITO Clinic 


Various kinds of Neuralgia 


= 


Le 


injuries 
& ankle compi 


JAPAN RAIL PASS ^^ 
GHIBLI MUSEUM 


Booking 
SUIS 020-7976-1191 
=F wwwmybus-europe-jp/myBusUK/ 


д0 or М 


Distribution points 


the mangaka’s widow, which will be exhibited over 
the years, The spacious exhibition room situated 


at the entrance of the museum can hold around 150 


drawings and helps introduce visitors to the creative 
process of Fujimoto Hiroshi, alias Fujiko Е Fujio. A 
few short films are also screened demonstrating how 
the creator of Doraemon worked. 


The omnipresent blue cat in the museum underlines 


Мов Мовпу, THE BOY WHO DORAEMON HAS COME TO HEIR. 


his importance in the collective memory of the Japa 
nese. He first appeared in 1969, in educational jour- 
nals published by Shogakuka 


, and the character 


soon became visible everywhere. Fujimoto Hiroshi 


and Abiko Motoo’ robot cat became famous because 
it appealed to a very large audience. Both children 
and adults fell for the large cat (over 140 kg) with a 


wide mouth, a bell around its neck, and the equi 
valent of a nuclear powered engine in its chest 
Having different plans for the Japanese hero's future, 


Fujimoto Hiroshi split with Abiko Motoo in 1987 


and became Fujiko F. Fujio. Just like the goose that 
laid the golden egg, as a manga, Doraemon sold 
hundreds of million of copies in the archip: 
In total, 45 volumes were published between 197. 


and 1996, when the author passed away, but the 


an 
hearts. Asahi 
tu 


ated series is what really conquered people's 


ГУ has been screening Doracmon's 


adv 


s since 1979 for the enjoyment of his many 
fans. Many identify with Nobi Nobita, the little boy 
whom the blue с: 


t wishes to help avoid building up 


too many debts. Coming from the future, Dorae- 
mon has access to many resources to get his friend 
out of the difficult situations common to all teen- 
agers. Nobita has many rivals, such as Goda Takeshi 
and Honekawa Sunco, who spend their time trying 
to get him into trouble, but Doraemon and his gad- 


gets always end up saving the situation. On the 
second floor of the museum, a screening room boas- 


inal films so that visitors 


ting 100 seats shows orig 
can immerse themselves in Fujiko F. Fujio’s stories, 
Many are happy to sit and watch, even though they 
can regularly see Doraemon and his friends on tele 

vision and at the cinema. The films were first scree- 

ned in 1980 and turned the robot cat into а natio- 
nal institution, just like Astro boy, Tezuka Osamu’s 
little robot. Once а year, in March, during the Spring 
holiday, an animated feature film is released in the 


ver 


cinema, and attracts millions of viewers who п 


get tired of Doraemon and Nobita's adventures. 


The museum also boasts the mangaka’s work desk 
оп which are scattered a few objects he used as ins 


piration for his stories, books and journals. There 


n a rumor 


that he died while preparing a new 


adventure for his mascot. When you get closer to 
the desk and look upwards you can sce an eight 
metre high air duct which houses Fujiko F. Fuji 


library. It is quite a surprise to discover the author's 
passion for books and objects of all kinds, especially 
those related to Star Wars, of which he was a great 
fan. In September 1978, a few weeks after Episode 
IV was released in Japan, he wrote a parody in which 
Nobita and Doraemon played leading roles. This 
is what makes the muscum so interesting, as it could 
have been just another theme park. You learn a lot 
about the author, his passions, and what led him to 
create a character loved by children and adults alike 
Fujiko 
something to everyone. “Adults and children have 


. Fujio felt that Doraemon could mean 


dreams that they wish will come true. Even though 


they express them in different ways, they have lots 


> GODA TAKESHI IS ALWAYS UP TO NO GOOD. 
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in common, One can dream for something to hap- 


pen, one can hope to become stronger, smarter, and 
long for a better life. In most cases, these wishes 


come true in my manga,” this is what he used to say 


to explain the popularity of his characters. 
What distinguishes Doraemon from many other manga 
heroes is his extreme kindness and his continual opti 
mism. Children are very sensitive to this, as they, like 
their parents, often have to deal with difficult situa 
tions in their everyday lives. The museum's creators 
took this on board and have created a place in which 
Visitors feel comfortable. Pastel colours, blue especially 
give the place a feeling of serenity and encourage the 


visitors to take their time wandering around the diffe- 


rent rooms. Children, who are the blue cat's principal 
fans, even have a playroom at their disposal, decorated 


to resemble a cloud and where they are greeted by a 


smiling Doraemon, There are reproductions of the 


main characters everywhere in the museum, even on 
the roof where Piisuke, the dinosaur, is prominently 


with Goda Takeshi, who always has 


displayed alor 
a trick up his sleeve to play on Nobita. 
You become increasingly familiar with these charac 


ters straight out of Fujiko F. Fujio’s imagination after 


meeting them one after another, and will feel they have 
always been part of your life, even though you may have 
only just encountered them. They awaken childhood 
ka really succee 


memories in everyone. The many 


ded in creati link between the worlds of both chil- 


dren and adults. “You cannot write children’s stories 


ia: Fig 


vos тзт м 


The entrance to the Fujiko Е Fujio museum. 


That's all folks!" says a virtual Doraemon after a demonstration of Fujiko F. Fujio’s work. 


from an adult’s point of view. You need to create some 


thing that you will enjoy and that the children will 


understand. In a certain way, I feel that there is part 


of me that is а child that refuses to 


row up. I'm раг 
ticularly lucky because they like what 


тоу drawing! 
said Doraemon's creator. Another of the museum's 
strong points is the way it focuses on the author's work. 

This profession is often considered as something won- 
derful, but it’s a very unstable job. When your work 
doesn't sell, you earn nothing. When it does, you have 
по time to spend your money. And when you earn a 
lot, taxes take away a large part of it. All in all, по man 


gaka would like his children to have such a job,” Fujiko 


F. Fujio once said. Nevertheless, it was his passion and 


al 


technology, you can follow his creative work step by 


itis well represented in the museum. Thanks to d 


step and hand in hand with his animated characters. 


The visit will suit all tastes, all ages and all budgets. 


Indeed, the museum also boasts a shop in which all 


kinds of g 


ts can be found to suit all sorts of peo 
ple. There is also a cafeteria where even the food and 
drinks have a connection with Doraemon, Nobita and 
the others. However you will need to buy your tickets 
in advance if you want to make sure you can enter this 
wonderful museum, because its creators have limi 
ted its capacity to 500 people per day in order to gua 
rantee a comfortable visit. The museum welcomes visi- 


tors only four times a day, and then only those who 


have made a reservation. Be warned! 


GABRIEL BERNARD 


GETTING THERE 


2-8-1 Nagao, Tama-ku, 
214.0023 Kawasaki. Tel. 0570.055-245 
www.fujtko-museum.com 

Entrance : 1000 yen, 500 yen for children. Tickets on 
sale In Lawson convenience stores. Opens at 10 am, 
12pm, 2pm and 4pm. 15 minutes away from Shuku- 
Самага station (on the JR Nambu line). 


Enjoy a delicious selection of 
Restaurant & Sushi the highest quality Japanese food. 


3-4 Warwick Street, London W1B 5LS 


i. 12:00-15:00 (Lunch) 17:00-23:00 (Dinner) 
12:00-23:00 (Closed Sunday) 


tel. 020 7292 0767 
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Online Booking 
Special Offer up to 


40%0FF 


LANGUAGE Being introduced 


is easy peasy 


When spoken, Japanese often omits quite a 
lot of difficult grammar. Beginners are in 
for a treat. 


fter having finally settled down and gotten 
A= to how small the spaces around you 

are, and as a Westerner, feeling the need to 
question your relationship to space, after having 
smelt that the air is different, that the light is dif- 
ferent, and that everything seems to be happening 
at high speed because you don't want to miss a thing, 
р that everything is about to begin, 
it is time to be introduced. Following a very scho- 
larly training, and still dependant on the linguis- 
tic logic of one’s mother tongue, just like Pipo, it 
is easy to opt for the phrase “anata no namae wa nan 
desu ka” to ask the name of the person you have just 
met. It is because it is very close to the English equi- 


and after real 


valent “What is your name?" However, there are 
more natural and casier solutions. 


aA 
HBAS? 
О патае wi 
You are called? 


And to answer, simply reply: 


WATT. 
Yumi desu. 
Yumi. 


What is good about Japanese, is that you need not 
always finish your sentences, and neither do you 


need to include a verb. Understatements are prefer- 


red. It implies that you are paying attention to the 
dialogue and listening to your interlocutor. Japanese 


is sometimes like a game in which each answer com- 
pletes the question. You stay focused on what your 
interlocutor says to take up the thread he is handing 
you. The question is but a beginning, a draft ofa 
sentence, bur it announces the form the answer will 
take. 


RE 
Dokusho desu. 
Reading. 


VAs? 
Manga wa...? 
What about Manga? 


mr 
хват, 
Daisuki desu, 
Hove it. 


Remember to focus on just one thing: staying in 
syne. 
PIERRE FERRAGUT 


» PRACTICE 
THIS MONTH'S WORD 
RX (yom) : Interest, 


Swed 


Yumi san mo manga nl куоті ga aru no de, ki ga аво 
desu. 

Because Yumi Is also Interested In manga, we 
should get along. 


NIHONGO 


[We ташда gi is rather cute. 


To progress in Japanese, nothing is beter 
| союу! immêrsion. 


One of the Largest Stockists of 
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JPT Europe Ltd. 


Japanese Language 


Resources CD/DVD 


Manga Comics 


Japanese Books and Gifts 


Piccadilly Circus, Lowes 


shop.jpbooks.co.uk www.jpbooks.co.uk 


Mitsukoshi Department Store, Dorland house 14 - 20 Regent Street, London SWIY 4PH UK 
Tel +44 (0)20 7839 4839 Рах +44 (0)20 7925 0346 Email info@jpbooks.co.uk 
نات ت نتت‎ 


Open Mon-Sat 10:00-18:30, Sun 10:30-16:30 


10% DISCOUNT 


Come and Learn 
Japanese with us! 
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satsuma 


£100 Voucher a portion of Sashimi Platter for 4 people 
Matsuri Restaurant Satsuma 


How to enter: 
The competition entry period is the 
Winners will be announced In the December Issue of JAPAN. 
To enter simply go to the JAPAN website at WWw.zoomjapan. info and fill out the survey. 


JAPAN 


ЕЗ www.facebook.comiZoomJapan www.zoomjapan.info 


